Federal Highway Administration, DOT

750.104 Signs that may not be permitted in
protected areas.

750.106 Signs that may be permitted in pro-
tected areas.

750.106 Class 3 and 4 signs within informa-
tional sites.

750.107 Class 3 and 4 signs outside informa-
tional sites.

750.108 General provisions.

750.109 Exclusions.

750.110 State regulations.

Subpart B—National Standards for
Directional and Official Signs

750.151
750.152
750.153
750.154
750.155

Purpose.

Application.

Definitions.

Standards for directional signs.
State standards.

Subpart C [Reserved]

Subpart D—Outdoor Advertising (Acquisi-
tion of Rights of Sign and Sign Site
Owners)

750.301
750.302
750.303
750.304

Purpose.

Policy.

Definitions.

State policies and procedures.

750.3056 Federal participation.

750.306 Documentation for Federal partici-
pation.

750.307 FHWA project approval.

750.308 Reports.

Subpart E—Signs Exempt From Removal in
Defined Areas

750.501 Purpose.
750.502 Applicability.
750.503 Exemptions.

Subpart F [Reserved]

Subpart G—Outdoor Advertising Control

750.701
750.702
750.703
750.704

Purpose.

Applicability.

Definitions.

Statutory requirements.

750.705 Effective control.

750.706 Sign control in zoned and unzoned
commercial and industrial areas.

750.707 Nonconforming signs.

750.708 Acceptance of state zoning.

750.709 On-property or on-premise adver-
tising.

750.710 Landmark signs.

750.711 Structures which have never dis-
played advertising material.

750.712 Reclassification of signs.

750.713 Bonus provisions.

SOURCE: 38 FR 16044, June 20, 1973, unless
otherwise noted.

§750.102

Subpart A—National Standards for
Regulation by States of Out-
door Advertising Adjacent to
the Interstate System Under
the 1958 Bonus Program

AUTHORITY: Sec. 12, Pub. L. 85-381, 72 Stat.
95, as amended; 23 U.S.C. 131; delegation of
authority in 49 CFR 1.48(b).

§750.101 Purpose.

(a) In section 12 of the Federal-Aid
Highway Act of 1958, Pub. L. 85-381, 72
Stat. 95, hereinafter called the act, the
Congress declared that:

(1) To promote the safety, conven-
ience, and enjoyment of public travel
and the free flow of interstate com-
merce and to protect the public invest-
ment in the National System of Inter-
state and Defense Highways, herein-
after called the Interstate System, it is
in the public interest to encourage and
assist the States to control the use of
and to improve areas adjacent to such
system by controlling the erection and
maintenance of outdoor advertising
signs, displays, and devices adjacent to
that system.

(2) It is a national policy that the
erection and maintenance of outdoor
advertising signs, displays, or devices
within 660 feet of the edge of the right-
of-way and visible from the main-trav-
eled way of all portions of the Inter-
state System constructed upon any
part of right-of-way, the entire width
of which is acquired subsequent to July
1, 1956, should be regulated, consistent
with national standards to be prepared
and promulgated by the Secretary of
Transportation.

(b) The standards in this part are
hereby promulgated as provided in the
act.

[38 FR 16044, June 20, 1973, as amended at 39
FR 28629, Aug. 9, 1974]

§750.102 Definitions.

The following terms when used in the
standards in this part have the fol-
lowing meanings:

(a) Acquired for right-of-way means
acquired for right-of-way for any public
road by the Federal Government, a
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