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Pinot Saint George—Negrette
Sauvignon vert—Muscadelle

(c) Wines bottled prior to January 1,
2006.

Alternative Name/Prime Name

Johannisberg Riesling—Riesling

[T.D. ATF-370, 61 FR 539, Jan. 8, 1996, as
amended by T.D. ATF-417, 64 FR 49388, Sept.
13, 1999]

§4.93 Approval of
names.

(a) Any interested person may peti-
tion the Director for the approval of a
grape variety name. The petition may
be in the form of a letter and should
provide evidence of the following—

(1) Acceptance of the new grape vari-
ety,

(2) The validity of the name for iden-
tifying the grape variety,

(3) That the variety is used or will be
used in winemaking, and

(4) That the variety is grown and
used in the United States.

(b) For the approval of names of new
grape varieties, documentation sub-
mitted with the petition to establish
the items in paragraph (a) of this sec-
tion may include—

(1) reference to the publication of the
name of the variety in a scientific or
professional journal of horticulture or
a published report by a professional,
scientific or winegrowers’ organization,

(2) reference to a plant patent, if so
patented, and

(3) information pertaining to the
commercial potential of the variety,
such as the acreage planted and its lo-
cation or market studies.

(c) The Director will not approve a
grape variety name if:

(1) The name has previously been
used for a different grape variety;

(2) The name contains a term or
name found to be misleading under
§4.39; or

(3) The name of a new grape variety
contains the term ‘‘Riesling.”

(d) For new grape varieties developed
in the United States, the Director may
determine if the use of names which
contain words of geographical signifi-
cance, place names, or foreign words
are misleading under §4.39. The Direc-
tor will not approve the use of a grape
variety name found to be misleading.
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(e) The Director shall publish the list
of approved grape variety names at
least annually in the FEDERAL REG-
ISTER.

(Approved by the Office of Management and
Budget under Control Number 1512-0513)
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