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imported gin bearing the word ‘‘dis-
tilled’’ as a part of the designation 
shall be accompanied by a statement 
prepared by the manufacturer setting 
forth a step-by-step description of the 
manufacturing process. 

(b) Exemption. Any bottler of distilled 
spirits shall be exempt from the re-
quirements in paragraph (a) of this sec-
tion and § 5.56 if the bottler possesses a 
certificate of exemption from label ap-
proval, ATF Form 5100.31, issued by the 
appropriate ATF officer pursuant to 
application on that Form showing that 
the distilled spirits to be bottled are 
not to be sold, offered for sale, or 
shipped or delivered for shipment, or 
otherwise introduced into interstate or 
foreign commerce. 

(c) Miscellaneous. Photoprints or 
other reproductions of certificates of 
label approval, or certificates of ex-
emption are not acceptable as sub-
stitutes for an original or duplicate 
original (issued, on request, by the ap-
propriate ATF officer) of a certificate. 
The original or duplicate original of 
such certificates shall, on demand, be 
exhibited to an authorized officer of 
the U.S. Government. 

(d) Cross reference. For procedures re-
garding the issuance, denial, and rev-
ocation of certificates of label approval 
and certificates of exemption from 
label approval, as well as appeal proce-
dures, see part 13 of this chapter. 

[T.D. ATF–66, 45 FR 40550, June 13, 1980, as 
amended by T.D. ATF–94, 46 FR 55097, Nov. 6, 
1981; T.D. ATF–242, 51 FR 39525, Oct. 29, 1986; 
T.D. ATF–406, 64 FR 2129, Jan. 13, 1999]

§ 5.56 Certificates of age and origin. 
Distilled spirits imported in bulk for 

bottling in the United States shall not 
be removed from the plant where bot-
tled unless the bottler possesses certifi-
cates of age and certificates of origin 
applicable to such spirits which are 
similar to the certificates required by 
§ 5.52 for like distilled spirits imported 
in bottles.

Subpart H—Advertising of Distilled 
Spirits

§ 5.61 Application. 
No person engaged in business as a 

distiller, rectifier, importer, whole-
saler, or warehouseman and bottler of 

distilled spirits, directly or indirectly 
or through an affiliate, shall publish or 
disseminate or cause to be published or 
disseminated by radio or television 
broadcast, or in any newspaper, peri-
odical, or any publication, by any sign 
or outdoor advertisement, or any other 
printed or graphic matter, any adver-
tisement of distilled spirits, if such ad-
vertising is in, or is calculated to in-
duce sales in, interstate or foreign 
commerce, or is disseminated by mail, 
unless such advertisement is in con-
formity with §§ 5.61 through 5.66 of this 
part. Provided, that such sections shall 
not apply to outdoor advertising in 
place on (effective date of this treasury 
decision), but shall apply upon replace-
ment, restoration, or renovation of any 
such advertising; and provided further, 
that such sections shall not apply to a 
retailer or the publisher of any news-
paper, periodical, or other publication, 
or radio or television broadcast, unless 
such retailer or publisher or radio or 
television broadcaster is engaged in 
business as a distiller, rectifier, im-
porter, wholesaler, or warehouseman 
and bottler of distilled spirits, directly 
or indirectly, or through an affiliate. 

[T.D. ATF–180, 49 FR 31673, Aug. 8, 1984]

§ 5.62 Definition. 
As used in §§ 5.61 through 5.66 of this 

part, the term ‘‘advertisement’’ in-
cludes any written or verbal state-
ment, illlustration, or depiction which 
is in, or calculated to induce sales in, 
interstate or foreign commerce, or is 
disseminated by mail, whether it ap-
pears in a newspaper, magazine, trade 
booklet, menu, wine card, leaflet, cir-
cular, mailer, book insert, catalog, pro-
motional material, sales pamphlet, or 
in any written, printed, graphic, or 
other matter accompanying the bottle, 
representations made on cases or in 
any billboard, sign, other outdoor dis-
play, public transit card, other peri-
odical literature, publication, or in a 
radio or television broadcast, or in any 
other media; except that such term 
shall not include: 

(a) Any label affixed to any bottle of 
distilled spirits; or any individual cov-
ering, carton, or other container of the 
bottle which constitute a part of the 
labeling under §§ 5.31 through 5.42 of 
this part. 
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