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(3) Within 10 days of receipt of a no-
tice indicating that it has been se-
lected to receive funds, a selected agen-
cy could request a proportionately
larger share if it can demonstrate that
its share of total funding of the cause
from other sources (excluding any addi-
tional funds available as a result of the
semipostal stamp) exceeds that of the
other recipient executive agency. The
request must be in writing and must be
sent to the manager of Stamp Services.
In those cases, the determination re-
garding the proportional share to be di-
vided among the recipient executive
agencies is made by the Postal Serv-
ice’s vice president and consumer advo-
cate.

(i) As either a separate matter, or in
combination with recommendations on
a cause and a recipient executive agen-
cy(ies), the Citizens’ Stamp Advisory
Committee will recommend to the
postmaster general a design (i.e., art-
work) for the semipostal stamp. The
postmaster general will make a final
determination on the design to be fea-
tured.

§551.4 Submission requirements and
selection criteria.

(a) Proposals on recipient executive
agencies and causes must satisfy the
following requirements:

(1) Interested persons must timely
submit an original and 20 copies of the
proposal. For purposes of this section,
interested persons include, but are not
limited to, individuals, corporations,
associations, and executive agencies
under 5 U.S.C. 105. Interested persons
submitting proposals are also encour-
aged to submit an Adobe Acrobat (.pdf)
file saved on a 3.5 inch diskette or CD-
ROM diskette containing the entire
contents of the submission. In extraor-
dinary circumstances, the office of
Stamp Services may, in its discretion,
consider a late-filed proposal.

(2) The proposal submission must be
signed by the individual or a duly au-
thorized representative and must pro-
vide the mailing address, phone num-
ber, fax number (if available), and E-
mail address (if available) of a des-
ignated point of contact.

(3) The submission must describe the
cause and the purposes for which the
funds would be spent.
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(4) The submission must demonstrate
that the cause to be funded has broad
national appeal, and that the cause is
in the national public interest and fur-
thers human welfare. Respondents are
encouraged to submit supporting docu-
mentation demonstrating that funding
the cause would benefit the national
public interest.

(5) The submission must be accom-
panied by a letter from an executive
agency or agencies on agency letter-
head representing that:

(i) it is an executive agency as de-
fined under 5 U.S.C. 105,

(i) it is willing and able to imple-
ment the proposal, and

(iii) it is willing and able to meet the
requirements of the Semipostal Au-
thorization Act, if it is selected. The
letter must be signed by a duly author-
ized representative of the agency.

(b) Proposal submissions become the
property of the Postal Service and are
not returned to interested persons who
submit them. Interested persons who
submit proposals are not entitled to
any remuneration, compensation, or
any other form of payment, whether
their proposal submissions are selected
or not, for any reason.

(c) The following persons are dis-
qualified from submitting proposals:

(1) Any contractor of the Postal
Service that may stand to benefit fi-
nancially from the Semipostal Stamp
Program; or

(2) Members of the Citizens’ Stamp
Advisory Committee and their imme-
diate families, and employees or con-
tractors of the Postal Service, and
their immediate families, who are in-
volved in any decision-making related
to causes, recipient agencies, or art-
work for the Semipostal Stamp Pro-
gram.

(d) Consideration for evaluation will
not be given to proposals that request
support for the following: Anniver-
saries; public works; people; specific
organizations or associations; commer-
cial enterprises or products; cities,
towns, municipalities, counties, or sec-
ondary schools; hospitals, libraries, or
similar institutions; religious institu-
tions; causes that do not further
human welfare; or causes determined
by the Postal Service or the Citizens’
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Stamp Advisory Committee to be in-
consistent with the spirit, intent, or
history of the Semipostal Authoriza-
tion Act.

(e) Artwork and stamp designs should
not be submitted with proposals.

§551.5 Frequency and other limita-
tions.

(a) The Postal Service is authorized
to issue semipostal stamps for a 10-
year period beginning on the date on
which semipostal stamps are first sold
to the public under 39 U.S.C. 416. The
10-year period will commence after the
sales period of the Breast Cancer Re-
search stamp is concluded in accord-
ance with the Stamp Out Breast Can-
cer Act, and as amended by the
Semipostal Authorization Act, the
Breast Cancer Research Stamp Act of
2001, and Public Law 107-67, section 650,
115 Stat. 514. The Office of Stamp Serv-
ices will determine the date of com-
mencement of the 10-year period.

(b) The Postal Service will offer only
one semipostal stamp for sale at any
given time during the 10-year period.

(c) The sales period for any given
semipostal stamp is limited to no more
than 2 years, as determined by the of-
fice of Stamp Services.

(d) Prior to or after the issuance of a
given semipostal stamp, the Postal
Service reserves the right to withdraw
the semipostal stamp from sale, or to
reduce the sales period, if, inter alia:

(1) 1ts sales or revenue statistics are
lower than expected,

(2) The sales or revenue projections
are lower than previously expected, or

(3) The cause or recipient executive
agency does not further, or comply
with, the statutory purposes or re-
quirements of the Semipostal Author-
ization Act. The decision to withdraw a
semipostal stamp is to be made by the
postmaster general, after review of
supporting documentation prepared by
the office of Stamp Services.

[66 FR 31826, June 12, 2001, as amended at 67
FR 5215, Feb. 5, 2002]

§551.6 Pricing.

(@) The Semipostal Authorization
Act, as amended by Public Law 107-67,
section 652, 115 Stat. 514 (2001), pre-
scribes that the price of a semipostal
stamp is the rate of postage that would

39 CFR Ch. I (7-1-03 Edition)

otherwise regularly apply, plus a dif-
ferential of not less than 15 percent.
The price of a semipostal stamp shall
be an amount that is evenly divisible
by five. For purposes of this provision,
the First-Class Mail® single-piece first-
ounce rate of postage will be consid-
ered the rate of postage that would
otherwise regularly apply.

(b) The prices of semipostal stamps
are determined by the Governors of the
United States Postal Service in accord-
ance with the requirements of 39 U.S.C.
416.

[66 FR 31826, June 12, 2001, as amended at 67
FR 5216, Feb. 5, 2002]

§551.7 Calculation of funds for recipi-
ent executive agencies.

(a) The Postal Service is to deter-
mine its reasonable costs in executing
its responsibilities pursuant to the
Semipostal Authorization Act, as spec-
ified in §551.8. These costs are offset
against the revenue received through
sale of each semipostal stamp in excess
of the First-Class Mail single-piece
first-ounce rate in effect at the time of
purchase.

(b) Any reasonable costs offset by the
Postal Service shall be retained by it,
along with revenue from the sale of the
semipostal stamps, as recorded by sales
units through the use of a specially
designated account.

(c) The Postal Service is to pay des-
ignated recipient executive agency(ies)
the remainder of the differential rev-
enue less an amount to recover the rea-
sonable costs of the Postal Service, as
determined under §551.8.

(d) The amounts for recipient execu-
tive agencies are transferred in a man-
ner and frequency determined by mu-
tual agreement, consistent with the re-
quirements of 39 U.S.C. 416.

§551.8 Cost offset policy.

(a) Postal Service policy is to recover
from the differential revenue for each
semipostal stamp those costs that are
determined to be attributable to the
semipostal stamp and that would not
normally be incurred for commemora-
tive stamps having similar sales; phys-
ical characteristics; and marketing,
promotional, and public relations ac-
tivities (hereinafter ‘‘comparable
stamps’).
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