Small Business Administration

SBDC network. The Lead Center and
SBDC service providers.

SBDC service providers. SBDC network
participants, including the Lead Cen-
ter, subcenters (at times referred to as
regional centers), satellite locations,
and any other entity authorized by the
recipient organization to perform
SBDC services.

Specialized Services. SBDC services
other than Counseling and Training.

Sponsoring SBDC organizations. Orga-
nizations or entities which establish
one or more SBDC service providers as
part of the SBDC network under a con-
tract or agreement with the recipient
organization.

Training. The provision of advice,
guidance and instruction to groups of
prospective and existing small business
persons and entities, whether by in-
person group sessions or by such com-
munication modes as teleconferences,
videos, publications and electronic
media.

§130.200 Eligible entities.

(a) Recipient Organization. The fol-
lowing entities are eligible to operate
an SBDC network:

(1) A public or private institution of
higher education;

(2) A land-grant college or university;

(3) A college or school of business, en-
gineering, commerce or agriculture;

(4) A community or junior college;

(5) An entity formed by two or more
of the above entities; or

(6) Any entity which was operating as
a recipient organization as of Decem-
ber 31, 1990.

(b) SBDC Service Providers. SBDC
service providers are not required to
meet the eligibility requirements of a
recipient organization.

§130.300 Small Business Development
Centers (SBDCs). [Reserved]

§130.310 Area of service.

The AA/SBDC shall designate in writ-
ing the Area of Service of each recipi-
ent organization, consistent with the
State plan. More than one recipient or-
ganization may be located in a State or
Territory if the AA/SBDC determines it
is necessary or beneficial to implement
the Program effectively and to provide

§130.330

services to all interested small busi-
nesses.

§130.320 Location of lead centers and
SBDC service providers.

(a) The recipient organization must
locate its Lead Center and SBDC serv-
ice providers so that services are read-
ily accessible to small businesses in
the Area of Service.

(b) The locations of the Lead Center
and the SBDC service providers will be
reviewed by SBA as part of the applica-
tion review process for each budget pe-
riod.

§130.330 Operating requirements.

(a) The Lead Center must be an inde-
pendent entity within the recipient or-
ganization, having its own staff, in-
cluding a full-time SBDC Director.

(b) A Lead Center must provide ad-
ministrative services and coordination
for the SBDC network, including pro-
gram development, program manage-
ment, financial management, reports
management, promotion and public re-
lations, program assessment and eval-
uation, and internal quality control.

(c) The Lead Center shall be open to
the public throughout the year during
the normal business hours of the re-
cipient organization. Anticipated clo-
sures shall be included in the annual
renewal application. Emergency clo-
sures shall be reported to the SBA
Project Officer as soon as is feasible.
Other SBDC service providers shall be
open during the normal business hours
of their sponsoring SBDC organiza-
tions.

(d) The Lead Center and other SBDC
service providers must have a conflict
of interest policy applicable to their
SBDC consultants, employees, instruc-
tors and volunteers.

(e) The SBDC network shall comply
with 13 CFR parts 112, 113 and 117,
which require that no person shall be
excluded on the grounds of age, color,
handicap, marital status, national ori-
gin, race, religion or sex from partici-
pation in, be denied that benefits of, or
otherwise be subjected to discrimina-
tion under, any program or activity for
which the recipient organization re-
ceived Federal financial assistance
from SBA.
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