§900.1
900.311 Submittals or requests.

Subpart—Procedure for Determining the
Qualification of Cooperative Milk Mar-
keting Associations

900.350
900.351
900.352
900.353
900.354
900.355

General statement.

Applications for qualification.

Confidential information.

Qualification standards.

Inspection and investigation.

Annual reporting.

900.356 Listing of qualified associations.

900.357 Denial of application; suspension or
revocation of determination of qualifica-
tion.

Subpart—Procedure for the Conduct of
Referenda in Connection With Mar-
keting Orders for Fruits, Vegetables,
and Nuts Pursuant to the Agricultural
Marketing Agreement Act of 1937, as
Amended

900.400
900.401
900.402
900.403
900.404
900.405
900.406
900.407

General.

Definitions.

Voting.

Instructions.

Subagents.

Ballots.

Referendum report.
Confidential information.

Subpart—Public Information

AVAILABILITY OF PROGRAM INFORMATION,
STAFF MANUALS AND INSTRUCTIONS, AND
RELATED MATERIAL

900.500
900.501
900.502
900.503
900.504

General.

Public inspection and copying.
Indexes.

Request for records.

Appeals.

Subparnt—Information Collection

900.600 General.
900.601 OMB control numbers assigned pur-
suant to the Paperwork Reduction Act.

SOURCE: 25 FR 5907, June 28, 1960, unless
otherwise noted.

Subpart—Rules of Practice and
Procedure Governing Pro-
ceedings To Formulate Mar-
keting Agreements and Mar-
keting Orders

AUTHORITY: 7 U.S.C. 610.

§900.1 Words in the singular form.

Words in this subpart in the singular
form shall be deemed to import the
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plural, and vice versa, as the case may
demand.

§900.2 Definitions.

As used in this subpart, the terms as
defined in the act shall apply with
equal force and effect. In addition, un-
less the context otherwise requires:

(a) The term Act means Public Act
No. 10, 73 Congress (48 Stat. 31), as
amended and as reenacted and amended
by the Agricultural Marketing Agree-
ment Act of 1937 (50 Stat. 246), as
amended.

(b) The term Department means the
United States Department of Agri-
culture.

(c) The term Secretary means the Sec-
retary of Agriculture of the United
States, or any officer or employee of
the Department to whom authority has
heretofore been delegated, or to whom
authority may hereafter be delegated,
to act for the Secretary.

(d) The term judge means any admin-
istrative law judge appointed pursuant
to 5 U.S.C. 3105, and assigned to con-
duct the proceeding.

(e) The term Administrator means the
Administrator of the Agricultural Mar-
keting Service or any officer or em-
ployee of the Department to whom au-
thority has been delegated or may
hereafter be delegated to act for the
Administrator.

(f) [Reserved]

(g) The term FEDERAL REGISTER
means the publication provided for by
the act of July 26, 1935 (49 Stat. 500),
and acts supplementary thereto and
amendatory thereof.

(h) The term hearing means that part
of the proceeding which involves the
submission of evidence.

(i) The term marketing agreement
means any marketing agreement or
any amendment thereto which may be
entered into pursuant to section 8b of
the act.

(j) The term marketing order means
any order or any amendment thereto
which may be issued pursuant to sec-
tion 8c of the act, and after notice and
hearing as required by said section.

(k) The term proceeding means a pro-
ceeding upon the basis of which a mar-
keting agreement may be entered into
or a marketing order may be issued.



