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§ 1.35 Bonus program. 
(a) Any agreement entered into by a 

State pursuant to the provisions of sec-
tion 12 of the Federal-Aid Highway Act 
of 1958, Pub. L. 85–381, 72 Stat. 95, as 
amended, shall provide for the control 
or regulation of outdoor advertising, 
consistent with the advertising policy 
and standards promulgated by the Ad-
ministrator, in areas adjacent to the 
entire mileage of the Interstate Sys-
tem within that State, except such seg-
ments as may be excluded from the ap-
plication of such policy and standards 
by section 12. 

(b) Any such agreement for the con-
trol of advertising may provide for es-
tablishing publicly owned informa-
tional sites, whether publicly or pri-
vately operated, within the limits of or 
adjacent to the right-of-way of the 
Interstate System on condition that no 
such site shall be established or main-
tained except at locations and in ac-
cordance with plans, in furtherance of 

the advertising policy and standards, 
submitted to and approved by the Ad-
ministrator. 

(c) No advertising right in the acqui-
sition of which Federal funds partici-
pated shall be disposed of without the 
prior approval of the Administrator. 

[39 FR 28628, Aug. 9, 1974] 

§ 1.36 Compliance with Federal laws 
and regulations. 

If the Administrator determines that 
a State has violated or failed to comply 
with the Federal laws or the regula-
tions in this part with respect to a 
project, he may withhold payment to 
the State of Federal funds on account 
of such project, withhold approval of 
further projects in the State, and take 
such other action that he deems appro-
priate under the circumstances, until 
compliance or remedial action has been 
accomplished by the State to the satis-
faction of the Administrator. 

VerDate May<04>2004 13:18 May 19, 2004 Jkt 203075 PO 00000 Frm 00011 Fmt 8010 Sfmt 8010 Y:\SGML\203075T.XXX 203075T


