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obtain access to information of their
choice online, and on the availability
of websites directed to children; and re-
port to Congress on the results of this
review.

§312.12 Severability.

The provisions of this part are sepa-
rate and severable from one another. If
any provision is stayed or determined
to be invalid, it is the Commission’s in-
tention that the remaining provisions
shall continue in effect.
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§313.1 Purpose and scope.

(a) Purpose. This part governs the
treatment of nonpublic personal infor-
mation about consumers by the finan-
cial institutions listed in paragraph (b)
of this section. This part:

(1) Requires a financial institution in
specified circumstances to provide no-
tice to customers about its privacy
policies and practices;

(2) Describes the conditions under
which a financial institution may dis-
close nonpublic personal information
about consumers to nonaffiliated third
parties; and

(3) Provides a method for consumers
to prevent a financial institution from
disclosing that information to most
nonaffiliated third parties by ‘‘opting
out’” of that disclosure, subject to the
exceptions in §§313.13, 313.14, and 313.15.

(b) Scope. This part applies only to
nonpublic personal information about
individuals who obtain financial prod-
ucts or services primarily for personal,
family or household purposes from the
institutions listed below. This part
does not apply to information about
companies or about individuals who ob-
tain financial products or services for
business, commercial, or agricultural
purposes. This part applies to those
“financial institutions’ and ‘‘other
persons’’ over which the Federal Trade
Commission (‘““Commission’) has en-
forcement authority pursuant to Sec-
tion 505(a)(7) of the Gramm-Leach-Bli-
ley Act. An entity is a ‘““financial insti-
tution” if its business is engaging in a
financial activity as described in Sec-
tion 4(k) of the Bank Holding Company
Act of 1956, 12 U.S.C. 1843(k), which in-
corporates by reference activities enu-
merated by the Federal Reserve Board
in 12 CFR 211.5(d) and 12 CFR 225.28.
The ““financial institutions’ subject to
the Commission’s enforcement author-
ity are those that are not otherwise
subject to the enforcement authority
of another regulator under Section 505
of the Gramm-Leach-Bliley Act. More
specifically, those entities include, but
are not limited to, mortgage lenders,
“pay day’’ lenders, finance companies,
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