Alcohol and Tobacco Tax and Trade Bureau, Treasury

§7.11 Use of ingredients containing al-
cohol in malt beverages; processing
of malt beverages.

(a) Use of flavors and other monbev-
erage ingredients containing alcohol—

(1) General. Flavors and other non-
beverage ingredients containing alco-
hol may be used in producing a malt
beverage. Except as provided in para-
graph (a)(2) of this section, no more
than 49% of the overall alcohol content
of the finished product may be derived
from the addition of flavors and other
nonbeverage ingredients containing al-
cohol. For example, a finished malt
beverage that contains 5.0% alcohol by
volume must derive a minimum of
2.55% alcohol by volume from the fer-
mentation of barley malt and other
materials and may derive not more
than 2.45% alcohol by volume from the
addition of flavors and other nonbev-
erage ingredients containing alcohol.

(2) In the case of malt beverages with
an alcohol content of more than 6% by
volume, no more than 1.5% of the vol-
ume of the malt beverage may consist
of alcohol derived from added flavors
and other nonbeverage ingredients con-
taining alcohol.

(b) Processing. Malt beverages may be
filtered or otherwise processed in order
to remove color, taste, aroma, bitter-
ness, or other characteristics derived
from fermentation.

[TTB T.D.-21, 70 FR 234, Jan. 3, 2005]

EFFECTIVE DATE NOTE: By TTB T.D.-21, 70
FR 234, Jan. 3, 2005, §7.11 was added, effective
Jan. 3, 2006.

Subpart C—Labeling
Requirements for Malt Beverages

§7.20 General.

(a) Application. This subpart shall
apply to malt beverages sold or shipped
or delivered for shipment, or otherwise
introduced into or received in any
State from any place outside thereof,
only to the extent that the law of such
State imposes similar requirements
with respect to the labeling of malt
beverages not sold or shipped or deliv-
ered for shipment or otherwise intro-
duced into or received in such State
from any place outside thereof.

(b) Marking, branding, and labeling.
No person engaged in business as a
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brewer, wholesaler, or importer of malt
beverages, directly or indirectly, or
through an affiliate, shall sell or ship,
or deliver for sale or shipment, or oth-
erwise introduce in interstate or for-
eign commerce, or receive therein, or
remove from Customs custody any
malt beverages in containers unless the
malt beverages are packaged, and the
packages are marked, branded, and la-
beled in conformity with this subpart.

(c) Alteration of labels. (1) It shall be
unlawful for any person to alter, muti-
late, destroy, obliterate, or remove any
mark, brand, or label upon malt bev-
erages held for sale in interstate or for-
eign commerce or after shipment
therein, except as authorized by Fed-
eral law. The appropriate ATF officer
may, upon written application, permit
additional labeling or relabeling of
malt beverages in containers if, in his
judgment, the facts show that the addi-
tional labeling or relabeling is for the
purpose of compliance with the re-
quirements of this subpart or of State
law.

(2) Application for permission to
relabel shall be accompanied by two
complete sets of the old labels and two
complete sets of any proposed labels,
together with a statement of the rea-
sons for relabeling, the quantity and
the location of the malt beverages, and
the name and address of the person by
whom they will be relabeled.

[T.D. 6521, 26 FR 13859, Dec. 29, 1960, as
amended by T.D. ATF-66, 456 FR 40551, June
13, 1980; T.D. ATF-425, 656 FR 11892, Mar. 7,
2000]

§7.21 Misbranding.

Malt beverages in containers shall be
deemed to be misbranded:

(a) If the container fails to bear on it
a brand label (or a brand label and
other permitted labels) containing the
mandatory label information as re-
quired by §§7.20 through 7.29 and con-
forming to the general requirements
specified in this part.

(b) If the container, cap, or any label
on the container, or any carton, case,
or other covering of the container used
for sale at retail, or any written, print-
ed, graphic, or other matter accom-
panying the container to the consumer
buyer contains any statement, design,



