§1205.532

§1205.532 Retention period for reports
and records.

Each handler and importer required
to make reports pursuant to this sub-
part shall retain for at least 2 years be-
yond the marketing year of their appli-
cability:

(a) One copy of the report made to
the Cotton Board; and

(b) Such books and records as are
necessary to verify such reports.

[57 FR 29192, July 1, 1992]

§1205.533 Availability of reports and
records.

Each handler and importer required
to make reports pursuant to this sub-
part shall make available for inspec-
tion by the Cotton Board, including its
designated employees, and the Sec-
retary any reports, books, or records
required under this subpart.

[57 FR 29192, July 1, 1992]
CONFIDENTIAL INFORMATION

§1205.540 Confidential books, records,
and reports.

All information obtained from the
books, records, and reports of handlers
and importers shall be kept confiden-
tial in the manner and to the extent
provided for in §1205.340.

[57 FR 29192, July 1, 1992]

§1205.541 OMB control numbers.

The control number assigned to the
information collection requirements by
the Office of Management and Budget
pursuant to the Paperwork Reduction
Act of 1980, Public Law 96-511, is OMB
number 0581-0093, except Board member
nominee information sheets are as-
signed OMB number 0505-0001.

[57 FR 29192, July 1, 1992]
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§1206.1 Act.

Act means the Commodity Pro-
motion, Research, and Information Act
of 1996 (7 U.S.C. 7411-7425; Public Law
104-127; 110 Stat. 1029), or any amend-
ments thereto.

§1206.2 Board.

Board or National Mango Promotion
Board means the administrative body
established pursuant to §1206.30, or
such other name as recommended by
the Board and approved by the Depart-
ment.

§1206.3 Conflict of interest.

Conflict of interest means a situation
in which a member or employee of the
Board has a direct or indirect financial
interest in a person who performs a
service for, or enters into a contract
with, the Board for anything of eco-
nomic value.

§1206.4 Customs.

Customs means the Customs and Bor-
der Protection of the U.S. Department
of Homeland Security.

§1206.5 Department.

Department means the U.S. Depart-
ment of Agriculture or any officer or
employee of the Department to whom
authority has heretofore been dele-
gated, or to whom authority may here-
after be delegated, to act in the Sec-
retary’s stead.
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§1206.10

§1206.6 First handler.

First handler means any person, (ex-
cluding a common or contract carrier),
receiving 500,000 or more pounds of
mangos from producers in a calendar
year and who as owner, agent, or other-
wise ships or causes mangos to be
shipped as specified in this Order. This
definition includes those engaged in
the business of buying, selling and/or
offering for sale; receiving; packing;
grading; marketing; or distributing
mangos in commercial quantities. The
term first handler includes a producer
who handles or markets mangos of the
producer’s own production.

§1206.7 Fiscal period.

Fiscal period means a calendar year
from January 1 through December 31,
or such other period as recommended
by the Board and approved by the De-
partment.

§1206.8 Foreign producer.

Foreign producer means any person:

(1) Who is engaged in the production
and sale of mangos outside of the
United States and who owns, or shares
the ownership and risk of loss of the
crop for sale in the U.S. market or

(2) Who is engaged, outside of the
United States, in the business of pro-
ducing, or causing to be produced,
mangos beyond the person’s own fam-
ily use and having value at first point
of sale.

§1206.9 Importer.

Importer means any person importing
500,000 or more pounds of mangos into
the United States in a calendar year as
a principal or as an agent, broker, or
consignee of any person who produces
or handles mangos outside of the
United States for sale in the United
States, and who is listed as the im-
porter of record for such mangos.

§1206.10 Information.

Information means information and
programs that are designed to develop
new markets, marketing strategies, in-
crease market efficiency, and activities
that are designed to enhance the image
of mangos in the United States. These
include:



