§1206.11

(@) Consumer information, which
means any action taken to provide in-
formation to, and broaden the under-
standing of, the general public regard-
ing the consumption, use, nutritional
attributes, and care of mangos; and

(b) Industry information, which
means information and programs that
will lead to the development of new
markets, new marketing strategies, or
increased efficiency for the mango in-
dustry, and activities to enhance the
image of the mango industry.

§1206.11 Mangos.

Mangos means all
Mangifera indica L.
Anacardiaceae.

fresh fruit of
of the family

§1206.12 Market or marketing.

Marketing means the sale or other
disposition of mangos in the U.S. do-
mestic market. To market means to
sell or otherwise dispose of mangos in
interstate or intrastate channels of
commerce.

§1206.13 Order.

Order means an order issued by the
Department under section 514 of the
Act that provides for a program of ge-
neric promotion, research, and infor-
mation regarding agricultural com-
modities authorized under the Act.

§1206.14 Part.

Part means part 1206 which includes
the Mango Promotion, Research, and
Information Order and all rules, regu-
lations, and supplemental orders issued
pursuant to the Act and the Order.

§1206.15

Person means any individual, group
of individuals, partnership, corpora-
tion, association, cooperative, or any
other legal entity.

Person.

§1206.16 Producer.

Producer means any person who is en-
gaged in the production and sale of
mangos in the United States and who
owns, or shares the ownership and risk
of loss of, the crop or a person who is
engaged in the business of producing,
or causing to be produced, mangos be-
yond the person’s own family use and
having value at first point of sale.
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§1206.17

Promotion means any action taken to
present a favorable image of mangos to
the general public and the food indus-
try for the purpose of improving the
competitive position of mangos and
stimulating the sale of mangos in the
United States. This includes paid ad-
vertising and public relations.

Promotion.

§1206.18 Research.

Research means any type of test,
study, or analysis designed to advance
the image, desirability, use, market-
ability, production, product develop-
ment, or quality of mangos, including
research relating to nutritional value,
cost of production, new product devel-
opment, varietal development, nutri-
tional value and benefits, and mar-
keting of mangos.

§1206.19 Retailer.

Retailer means a person engaged in
the business of selling mangos only to
consumers.

§1206.20 Secretary.

Secretary means the Secretary of Ag-
riculture of the United States.

§1206.21 Suspend.

Suspend means to issue a rule under
section 553 of title 5, U.S.C., to tempo-
rarily prevent the operation of an order
or part thereof during a particular pe-
riod of time specified in the rule.

§1206.22 Terminate.

Terminate means to issue a rule under
section 553 of title 5, U.S.C., to cancel
permanently the operation of an order
or part thereof beginning on a certain
date specified in the rule.

§1206.23 United States.

United States or U.S. means collec-
tively the 50 states, the District of Co-
lumbia, the Commonwealth of Puerto
Rico, and the territories and posses-
sions of the United States.

§1206.24 Wholesaler.

Wholesaler means any person engaged
in the purchase, assembly, transpor-
tation, storage, and distribution of
mangos for sale to other wholesalers,
retailers, and foodservice firms.
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§1206.30 Establishment and member-
ship.

(a) Establishment of the National
Mango Promotion Board. There is here-
by established a National Mango Pro-
motion Board composed of eight im-
porters, one first handler, two domestic
producers, seven foreign producers, and
two non-voting wholesalers and/or re-
tailers of mangos in the United States.
The chairperson shall reside in the
United States and the Board office

shall also be located in the United
States.
(b) Importer districts. The importer

seats shall be allocated based on the
volume of mangos imported into the
Customs Districts identified by their
name and Code Number as defined in
the Harmonized Tariff Schedule of the
United States. The initial allocation
will be two seats for District I, three
seats for District Il, two seats for Dis-
trict 111, and one seat for District IV.

(1) District 1 includes the Customs
Districts of Portland, ME (01), St. Al-
bans, VT (02), Boston, MA (04), Provi-
dence, RI (05), Ogdensburg, NY (07),
Buffalo, NY (09), New York City, NY
(10), Philadelphia, PA (11), Baltimore,
MD (13), Norfolk, VA (14), Charlotte,
NC (15), Charleston, SC (16), Savannah,
GA (17), Tampa, FL (18), San Juan, PR
(49), Virgin Islands of the United States
(51), Miami, FL (52) and Washington,
DC (54).

(2) District Il includes the Customs
Districts of Mobile, AL (19), New Orle-
ans, LA (20), Port Arthur, TX (21), La-
redo, TX (23), Minneapolis, MN (35), Du-
luth, MN (36), Milwaukee, WI (37), De-
troit, Ml (38), Chicago, IL (39), Cleve-
land, OH (41), St. Louis, MO (45), Hous-
ton, TX (53), and Dallas-Fort Worth,
TX (55).

(3) District Il includes the Customs
Districts of El Paso, TX (24), Nogales,
AZ (26), Great Falls, MT (33), and
Pembina, ND (34).

(4) District IV includes the Customs
Districts of San Diego, CA (25), Los An-
geles, CA (27), San Francisco, CA (28),
Columbia-Snake, OR (29), Seattle, WA
(30), Anchorage, AK (31), and Honolulu,
HI (32).

(c) Adjustment of membership. At least
once every five years, the Board will
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§1206.31

review the geographical distribution of
production of mangos in the United
States, the geographical distribution of
the importation of mangos into the
United States, the quantity of mangos
produced in the United States, and the
quantity of mangos imported into the
United States. The review will be based
on Board assessment records and sta-
tistics from the Department. If war-
ranted, the Board will recommend to
the Department that membership on
the Board be altered to reflect any
changes in geographical distribution of
domestic mango production and impor-
tation and the quantity of domestic
production and imports. To ensure eq-
uitable representation, additional first
handlers may be added to the Board to
reflect increases in domestic produc-
tion.

appoint-

§1206.31 Nominations and

ments.

(a) Voting for first handler, importer,
and domestic producer members will be
made by mail ballot.

(b) There shall be two nominees for
each position on the Board.

(c) Nominations for the initial Board
will be handled by the Department.
Subsequent nominations will be han-
dled by the Board’s staff.

(d) Nominees to fill the first handler
member position on the Board shall be
solicited from all known first handlers.
The nominees shall be placed on a bal-
lot which will be sent to all first han-
dlers for a vote. The nominee receiving
the highest number of votes and the
nominee receiving the second highest
number of votes shall be submitted to
the Department as the first handlers’
first and second choice nominees.

(e) Nominees to fill the importer po-
sitions on the Board shall be solicited
from all known importers of mangos.
The members from each district shall
select the nominees for two positions
on the Board. Two nominees shall be
submitted for each position. The nomi-
nees shall be placed on a ballot which
will be sent to importers in the dis-
tricts for a vote. For each position, the
nominee receiving the highest number
of votes and the nominee receiving the
second highest number of votes shall be
submitted to the Department as the



