National Credit Union Administration

and signs, stationery, and other pro-
motional material) or make any rep-
resentation which is inaccurate or de-
ceptive in any particular, or which in
any way misrepresents its services,
contracts, or financial condition, or
which violates the requirements of
§707.8 of this subchapter, if applicable.
This provision does not prohibit an in-
sured credit union from using a trade
name or a name other than its official
charter name in advertising or signage,
so long as it uses its official charter
name in communications with NCUA
and for share certificates or certifi-
cates of deposit, signature cards, loan
agreements, account statements,
checks, drafts and other legal docu-
ments.

§740.3 Advertising of excess insur-

ance.

Any advertising that mentions share
or savings account insurance provided
by a party other than the NCUA must
clearly explain the type and amount of

§740.4

such insurance and the identity of the
carrier and must avoid any statement
or implication that the carrier is affili-
ated with the NCUA or the federal gov-
ernment.

§740.4 Requirements for the official
sign.

(a) Each insured credit union must
continuously display the official sign
described in paragraph (b) of this sec-
tion at each station or window where
insured account funds or deposits are
normally received in its principal place
of business and in all its branches, 30
days after its first day of operation as
an insured credit union. Each insured
credit union must also display the offi-
cial sign on its Internet page, if any,
where it accepts deposits or open ac-
counts, but it may vary the font sizes
from that depicted in paragraph (b) of
this section to ensure its legibility.

(b) The official sign shall be as de-
picted below:

Your savings federally insured to $100,000

NCUA

National Credit Union Administration, a U. S. Government Agency

(1) NCUA will automatically supply
all insured credit unions an initial sup-
ply of official signs with a blue back-
ground and white lettering at no cost
for compliance with paragraph (a) of
this section. If the initial supply is not
adequate, the insured credit unions
must immediately request additional
signs from NCUA. Any credit union
that does not have an adequate supply
but requests additional signs from
NCUA will not be considered to have
violated paragraph (a) of this section

unless the credit union fails to display
the signs after receiving them.

(2) Insured credit unions may pur-
chase additional signs from commer-
cial suppliers in additional colors, ma-
terials and sizes, for uses other than
those required by paragraph (a) of this
section.

(c) An insured credit union must not
receive account funds at any teller’s
station or window where any non-
insured credit union or institution re-
ceives deposits. Hxcepted from this
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prohibition are credit union centers,
service centers, or branches servicing
more than one credit union where only
some of the credit unions are insured
by the NCUA. In such instances, imme-
diately above or beside each official
sign there must be another sign stat-
ing, ““Only the following credit unions
serviced by this facility are federally
insured by the NCUA *’ (the full name
of each credit union insured will follow
the word NCUA). The lettering must be
of such size and print to be clearly leg-
ible to all members conducting share
or share deposit transactions.

(d) The Board may require any in-
sured credit union, upon at least 30
days’ written notice, to change the
wording of its official signs in a man-
ner deemed necessary for the protec-
tion of shareholders or others.

(e) For purposes of this section, the
terms ‘“‘branch,” ‘‘station,” ‘‘teller sta-
tion,” and ‘“‘window’ do not include
automated teller machines or point of
sale terminals.

§740.5 Requirements for the official
advertising statement.

(a) BEach insured credit union must
include the official advertising state-
ment, prescribed in paragraph (b) of
this section, in all of its advertise-
ments, including on its main Internet
page, except as provided in paragraph
(c) of this section.

(1) An insured credit union must in-
clude the official advertising state-
ment in its advertisements thirty (30)
days after its first day of operations as
an insured credit union unless the Re-
gional Director grants it an extension.

(2) If advertising copy without the of-
ficial advertising statement is on hand
on the date the requirements of this
section become operative, the insured
credit union may use an overstamp or
other means to include the official ad-
vertising statement until the supplies
are exhausted.

(b) The official advertising statement
is in substance as follows: This credit
union is federally insured by the Na-
tional Credit Union Administration.
The short title ‘“‘Federally insured by
NCUA” and a reproduction of the offi-
cial sign may be used by insured credit
unions at their option as the official
advertising statement. The official ad-
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vertising statement must be in a size
and print that is clearly legible.

(c) The following advertisements
need not include the official adver-
tising statement:

(1) Statements of condition and re-
ports of condition of an insured credit
union which are required to be pub-
lished by state or federal law or regula-
tion;

(2) Credit union supplies such as sta-
tionery (except when used for circular
letters), envelopes, deposit slips,
checks, drafts, signature cards, ac-
count passbooks, and noninsurable cer-
tificates;

(3) Signs or plates in the credit union
office or attached to the building or
buildings in which the offices are lo-
cated;

(4) Listings in directories;

(5) Advertisements not setting forth
the name of the insured credit union;

(6) Display advertisements in credit
union directories, provided the name of
the credit union is listed on any page
in the directory with a symbol or other
descriptive matter indicating it is in-
sured;

(7) Joint or group advertisements of
credit union services where the names
of insured credit unions and noninsured
credit unions are listed and form a part
of such advertisement;

(8) Advertisements by radio that do
not exceed thirty (30) seconds in time;

(9) Advertisements by television,
other than display advertisements,
that do not exceed thirty (30) seconds
in time;

(10) Advertisements that because of
their type or character would be im-
practical to include the official adver-
tising statement, including but not
limited to, promotional items such as
calendars, matchbooks, pens, pencils,
and key chains;

(11) Advertisements that contain a
statement to the effect that the credit
union is insured by the National Credit
Union Administration, or that its ac-
counts and shares or members are in-
sured by the Administration to the
maximum of $100,000 for each member
or shareholder;

(12) Advertisements that do not re-
late to member accounts, including but
not limited to advertisements relating
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