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§0.1 The Commission.

The Federal Trade Commission is an
independent administrative agency
which was organized in 1915 pursuant
to the Federal Trade Commission Act
of 1914 (38 Stat. 717, as amended; 15
U.S.C. 41-58). It is responsible for the
administration of a variety of statutes
which, in general, are designed to pro-
mote competition and to protect the
public from unfair and deceptive acts
and practices in the advertising and
marketing of goods and services. It is
composed of five members appointed by
the President and confirmed by the
Senate for terms of seven years.

§0.2 Official address.

The principal office of the Commis-
sion is at Washington, DC. All commu-
nications to the Commission should be
addressed to the Federal Trade Com-
mission, 600 Pennsylvania Avenue, NW,
Washington, DC 20580, unless otherwise
specifically directed. The Commission’s
Web site address is www.ftc.gov.

[63 FR 715682, Dec. 29, 1998, as amended at 65
FR 78408, Dec. 15, 2000]

§0.3 Hours.

Principal and field offices are open
on each business day from 8:30 a.m. to
5 p.m.

§0.4 Laws administered.

The Commission exercises enforce-
ment and administrative authority
under the Federal Trade Commission
Act (156 U.S.C. 41-58), Clayton Act (156
U.S.C. 12-27), Robinson-Patman Act (15
U.S.C. 13-13b, 2la), Webb-Pomerene
(Export Trade) Act (15 U.S.C. 61-66),
Packers and Stockyards Act (7 U.S.C.
181-229), Wool Products Labeling Act of
1939 (15 U.S.C. 68-68j), Lanham Trade-
Mark Act (15 U.S.C. 1064), Fur Products
Labeling Act (15 U.S.C. 69-69j), Textile
Fiber Products Identification Act (15
U.S.C. 70-70k), Federal Cigarette Label-
ing and Advertising Act (15 U.S.C. 1331-
1340), Fair Packaging and Labeling Act
(15 U.S.C. 1451-1461), Truth in Lending
Act (156 U.S.C. 1601-1667f), Fair Credit
Reporting Act (15 U.S.C. 1681-1681u),
Fair Credit Billing Act (15 U.S.C. 1666-
1666j), Equal Credit Opportunity Act (15
U.S.C. 1691-1691f), Fair Debt Collection
Practices Act (156 U.S.C. 1692-16920),
Electronic Fund Transfer Act (156
U.S.C. 1693-1693r), Hobby Protection
Act (15 U.S.C. 2101-2106), Magnuson-
Moss Warranty—Federal Trade Com-
mission Improvement Act (15 U.S.C.
2301-2312, 45-58), Energy Policy and
Conservation Act (42 U.S.C. 6201-6422,
15 U.S.C. 2008), Hart-Scott-Rodino
Antitrust Improvements Act of 1976 (15
U.S.C. 18a), Petroleum Marketing Prac-
tices Act (156 U.S.C. 2801-2841), Com-
prehensive Smokeless Tobacco Health
Education Act of 1986 (15 U.S.C. 4401-
4408), Telephone Disclosure and Dispute
Resolution Act of 1992 (15 U.S.C. 5701-
5724), Telemarketing and Consumer
Fraud and Abuse Prevention Act (15
U.S.C. 6101-6108), International Anti-
trust Enforcement Assistance Act of
1994 (15 U.S.C. 46, 57b-1, 1311-1312, 6201 &
note, 6202-6212), Credit Repair Organi-
zations Act (156 U.S.C. 1679-1679j), Chil-
dren’s Online Privacy Protection Act
(15 U.S.C. 6501-6506), Identity Theft As-
sumption and Deterrence Act of 1998 (18



§0.5

U.S.C. 1028 note), Gramm-Leach-Bliley
Act (156 U.S.C. 6801-6809), and other Fed-
eral statutes.

[656 FR 78408, Dec. 15, 2000]

§0.5 Laws
claims.

authorizing monetary

The Commission is authorized to en-
tertain monetary claims against it
under three statutes. The Federal Tort
Claims Act (28 U.S.C. 2671-2680) pro-
vides that the United States will be lia-
ble for injury or loss of property or per-
sonal injury or death caused by the
negligent or wrongful acts or omissions
of its employees acting within the
scope of their employment or office.
The Military Personnel and Civilian
Employees Claims Act of 1964 (31 U.S.C.
3701, 3721) authorizes the Commission
to compensate employees’ claims for
damage to or loss of personal property
incident to their service. The Equal Ac-
cess to Justice Act (b U.S.C. 504 and 28
U.S.C. 2412) provides that an eligible
prevailing party other than the United
States will be awarded fees and ex-
penses incurred in connection with any
adversary adjudicative and court pro-
ceeding, unless the adjudicative officer
finds that the agency was substantially
justified or that special circumstances
make an award unjust. In addition, eli-
gible parties, including certain small
businesses, will be awarded fees and ex-
penses incurred in defending against an
agency demand that is substantially in
excess of the final decision of the adju-
dicative officer and is unreasonable
when compared with such decision
under the facts and circumstances of
the case, unless the adjudicative officer
finds that the party has committed a
willful violation of law or otherwise
acted in bad faith, or special cir-
cumstances make an award unjust.
Questions may be addressed to the Of-
fice of the General Counsel, (202) 326—
2462.

[63 FR 36340, July 6, 1998]
§0.6 [Reserved]

§0.7 Delegation of functions.

The Commission, under the authority
provided by Reorganization Plan No. 4
of 1961, may delegate, by published
order or rule, certain of its functions to

16 CFR Ch. | (1-1-06 Edition)

a division of the Commission, an indi-
vidual Commissioner, an administra-
tive law judge, or an employee or em-
ployee board, and retains a discre-
tionary right to review such delegated
action upon its own initiative or upon
petition of a party to or an intervenor
in such action.

[656 FR 78408, Dec. 15, 2000]

§0.8 The Chairman.

The Chairman of the Commission is
designated by the President, and, sub-
ject to the general policies of the Com-
mission, is the executive and adminis-
trative head of the agency. He presides
at meetings of and hearings before the
Commission and participates with
other Commissioners in all Commis-
sion decisions. Attached to the Office
of the Chairman, and reporting directly
to him, and through him to the Com-
mission, are the following staff units:

(a) The Office of Public Affairs,
which furnishes information con-
cerning Commission activities to news
media and the public; and

(b) the Office of Congressional Rela-
tions, which coordinates all liaison ac-
tivities with Congress.

[50 FR 53303, Dec. 31, 1985]

§0.9 Organization structure.

The Federal Trade Commission com-
prises the following principal units: Of-
fice of the Executive Director; Office of
the General Counsel; Office of the Sec-
retary; Office of the Inspector General;
Office of Administrative Law Judges;
Bureau of Competition; Bureau of Con-
sumer Protection; Bureau of Econom-
ics; and the Regional Offices.

[656 FR 78408, Dec. 15, 2000]

§0.10 Office of the Executive Director.

The Executive Director, under the di-
rection of the Chairman, is the chief
operating official who develops and im-
plements management and administra-
tive policies, programs and directives
for the Commission. The Executive Di-
rector works closely with the Bureaus
on strategic planning and assessing the
management and resource implications
of any proposed action. In addition, the
Executive Director manages the Com-
mission’s facilities and administrative



