Federal Trade Commission

any materials, used in the direct sale
or direct offering for sale of wool prod-
ucts, that are disseminated to ultimate
consumers in print or by electronic
means, other than by broadcast, and
that solicit ultimate consumers to pur-
chase such wool products by mail, tele-
phone, electronic mail, or some other
method without examining the actual
product purchased.

(i) The terms label, labels, labeled, and
labeling mean the stamp, tag, label, or
other means of identification, or au-
thorized substitute therefore, required
to be on or affixed to wool products by
the Act or Regulations and on which
the information required is to appear.

(j) The terms invoice and invoice or
other paper have the meaning set forth
in §303.1(h) of this chapter.

(k) The term trimmings has the mean-
ing set forth in §303.12 of this chapter.

[29 FR 6623, May 21, 1964, as amended at 45
FR 44261, July 1, 1980; 50 FR 15105, Apr. 17,
1985; 63 FR 7516, Feb. 13, 1998]

LABELING

§300.2 General requirement.

Each and every wool product subject
to the act shall be marked by a stamp,
tag, label, or other means of identifica-
tion, in conformity with the require-
ments of the act and the rules and reg-
ulations thereunder.

§300.3 Required label information.

(a) The marking of wool products
under the Act shall be in the form of a
stamp, tag, label or other means of
identification, showing and displaying
upon the product the required informa-
tion legibly, conspicuously, and non-
deceptively. The information required
to be shown and displayed upon the
product in the stamp, tag, label, or
other mark of identification, shall be
that which is required by the Act and
the rules and regulations thereunder,
including the following:

(1) The fiber content of the product
specified in section 4(a)(2)(A) of the
Act. The generic names and percent-
ages by weight of the constituent fibers
present in the wool product, exclusive
of permissive ornamentation, shall ap-
pear on such label with any percentage
of fiber or fibers designated as ‘‘other
fiber”’ or ‘‘other fibers’’ as provided by

§300.4

section 4(a)(2)(A)(5) of the Act appear-
ing last.

(2) The maximum percentage of the
total weight of the wool product of any
nonfibrous loading, filling or adulter-
ating matter as prescribed by section
4(a)(2)(B) of the Act.

(3) The name or registered identifica-
tion number issued by the Commission
of the manufacturer of the wool prod-
uct or the name or registered identi-
fication number of one or more persons
subject to section 3 of the Act with re-
spect to such wool product.

(4) The name of the country where
the wool product was processed or
manufactured.

(b) In disclosing the constituent fi-
bers in information required by the Act
and regulations in this part or in any
non-required information, no fiber
present in the amount of less than 5
percent shall be designated by its ge-
neric name or fiber trademark but
shall be designated as ‘‘other fiber,”
except that the percentage of wool or
recycled wool shall always be stated, in
accordance with section 4(a)(2)(A) of
the Act. When more than one of such
fibers, other than wool or recycled
wool, are present in amounts of less
than 5 percent, they shall be des-
ignated in the aggregate as ‘‘other fi-
bers.” Provided, however, that nothing
in this section shall prevent the disclo-
sure of any fiber present in the product
which has a clearly established and
definite functional significance when
present in the amount stated, as for ex-
ample:

€“98% wool
2% nylon.”

[29 FR 6623, May 21, 1964, as amended at 45
FR 44261, July 1, 1980; 50 FR 15105, Apr. 17,
1985; 63 FR 7516, Feb. 13, 1998]

§300.4 Registered identification num-
bers.

(a) A registered identification num-
ber assigned by the Federal Trade Com-
mission under and in accordance with
the provisions of this section may be
used upon the stamp, tag, label, or
other mark of identification required
under the Act to be affixed to a wool
product, as and for the name of the per-
son to whom such number has been as-
signed.
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