United States Postal Service

mail address (if available) of a des-
ignated point of contact.

(3) The submission must describe the
cause and the purposes for which the
funds would be spent.

(4) The submission must demonstrate
that the cause to be funded has broad
national appeal, and that the cause is
in the national public interest and fur-
thers human welfare. Respondents are
encouraged to submit supporting docu-
mentation demonstrating that funding
the cause would benefit the national
public interest.

(5) The submission must be accom-
panied by a letter from an executive
agency or agencies on agency letter-
head representing that:

(i) it is an executive agency as de-
fined under 5 U.S.C. 105,

(i) it is willing and able to imple-
ment the proposal, and

(iii) it is willing and able to meet the
requirements of the Semipostal Au-
thorization Act, if it is selected. The
letter must be signed by a duly author-
ized representative of the agency.

(b) Proposal submissions become the
property of the Postal Service and are
not returned to interested persons who
submit them. Interested persons who
submit proposals are not entitled to
any remuneration, compensation, or
any other form of payment, whether
their proposal submissions are selected
or not, for any reason.

(c) The following persons are dis-
qualified from submitting proposals:

(1) Any contractor of the Postal
Service that may stand to benefit fi-
nancially from the Semipostal Stamp
Program; or

(2) Members of the Citizens’ Stamp
Advisory Committee and their imme-
diate families, and employees or con-
tractors of the Postal Service, and
their immediate families, who are in-
volved in any decision-making related
to causes, recipient agencies, or art-
work for the Semipostal Stamp Pro-
gram.

(d) Consideration for evaluation will
not be given to proposals that request
support for the following: Anniver-
saries; public works; people; specific
organizations or associations; commer-
cial enterprises or products; cities,
towns, municipalities, counties, or sec-
ondary schools; hospitals, libraries, or
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similar institutions; religious institu-
tions; causes that do not further
human welfare; or causes determined
by the Postal Service or the Citizens’
Stamp Advisory Committee to be in-
consistent with the spirit, intent, or
history of the Semipostal Authoriza-
tion Act.

(e) Artwork and stamp designs should
not be submitted with proposals.

§551.5 Frequency and other limita-
tions.

(a) The Postal Service is authorized
to issue semipostal stamps for a 10-
year period beginning on the date on
which semipostal stamps are first sold
to the public under 39 U.S.C. 416. The
10-year period will commence after the
sales period of the Breast Cancer Re-
search stamp is concluded in accord-
ance with the Stamp Out Breast Can-
cer Act, and as amended by the
Semipostal Authorization Act, the
Breast Cancer Research Stamp Act of
2001, and Public Law 107-67, section 650,
115 Stat. 514. The Office of Stamp Serv-
ices will determine the date of com-
mencement of the 10-year period.

(b) The Postal Service will offer only
one semipostal stamp for sale at any
given time during the 10-year period.

(c) The sales period for any given
semipostal stamp is limited to no more
than 2 years, as determined by the of-
fice of Stamp Services.

(d) Prior to or after the issuance of a
given semipostal stamp, the Postal
Service reserves the right to withdraw
the semipostal stamp from sale, or to
reduce the sales period, if, inter alia:

(1) Its sales or revenue statistics are
lower than expected,

(2) The sales or revenue projections
are lower than previously expected, or

(3) The cause or recipient executive
agency does not further, or comply
with, the statutory purposes or re-
quirements of the Semipostal Author-
ization Act. The decision to withdraw a
semipostal stamp is to be made by the
postmaster general, after review of
supporting documentation prepared by
the office of Stamp Services.

[66 FR 31826, June 12, 2001, as amended at 67
FR 5215, Feb. 5, 2002]
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