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§ 950.304 Responsibilities of local fed-
erations. 

(a) Local federations must ensure 
that only those member organizations 
that comply with all eligibility re-
quirements included in these regula-
tions are certified for participation in 
the CFC. 

(b) If the LFCC requests information 
supporting a certification of local eligi-
bility, that information shall be fur-
nished promptly. Failure to furnish 
such information within 10 business 
days of the receipt of the request con-
stitutes grounds for the denial of local 
eligibility. 

(c) Each federation, as fiscal agent 
for its member organizations, must en-
sure that Federal employee designa-
tions are honored in that each member 
organization receives its proportionate 
share of receipts based on the results of 
each individual campaign. The propor-
tionate share of receipts is determined 
by donor designations to the individual 
member organization as compared to 
total campaign designations. 

[60 FR 57890, Nov. 24, 1995, as amended at 71 
FR 67288, Nov. 20, 2006] 

Subpart D—Campaign Information 

§ 950.401 Campaign and publicity in-
formation. 

(a) The specific campaign and pub-
licity information, such as the official 
Charity List, will be developed locally, 
except as specified in these regula-
tions. All information must be re-
viewed by the LFCC for compliance 
with these regulations and will be de-
veloped and supplied by the PCFO. All 
publicity information must have the 
approval of the LFCC before being 
used. Federations must notify the 
PCFO in writing of their desire to par-
ticipate in the development of cam-
paign and publicity information. The 
PCFO must respond in a timely man-
ner to a federation’s request to partici-
pate in the development of campaign 
and publicity information. Federations 
must also respond in a timely fashion 
in the development of campaign and 
publicity information. 

(b) During the CFC solicitation pe-
riod, participating CFC organizations 
may distribute bona fide educational 

information describing its services or 
programs. The organization must be 
granted permission by the Federal 
agency installation head, or designee 
to distribute the material. CFC Coordi-
nators, Keyworkers or members of the 
LFCC, are not authorized to grant per-
mission for the distribution of such in-
formation. If one organization is grant-
ed permission to distribute educational 
information, then the Federal agency 
installation head must allow any other 
requesting CFC organization to dis-
tribute educational information. 

(c) Organizations and federations are 
encouraged to publicize their activities 
outside Federal facilities and to broad-
cast messages aimed at Federal em-
ployees in an attempt to solicit their 
contributions through the media and 
other outlets. 

(d) Agency Heads are further author-
ized to permit the distribution by orga-
nizations of promotional information 
to Federal personnel in public areas of 
Federal workplaces in connection with 
the CFC, provided that the manner of 
distribution accords equal treatment 
to all charitable organizations fur-
nishing such information for local use, 
and further provided that no such dis-
tribution shall utilize Federal per-
sonnel on official duty or interfere 
with Federal government activities. 
LFCC members and other campaign 
personnel are to be particularly aware 
of the prohibition of assisting any 
charitable organization or federated 
group in distributing any type of lit-
erature, especially during the cam-
paign period. Nothing in this section 
shall be construed to require an LFCC 
to distribute or arrange for the dis-
tribution of any material other than 
the Campaign Charity List and the 
pledge form. 

(e) The Campaign Charity List and 
pledge form is the official source of 
CFC information and shall be made 
available either in hard copy or elec-
tronic format to all potential contribu-
tors. All CFC Charity Lists must in-
form employees of their right to make 
a choice to contribute or not to con-
tribute; to designate or not to des-
ignate; and to give a confidential gift 
in a sealed envelope. 

(f) Campaign information must con-
stitute a simple and attractive design 
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