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(4) The quantity, basis level, and de-
livery month for all lambs purchased
through forward contracts;

(5) The following information appli-
cable to the current slaughter week.
The range and average of intended pre-
miums and discounts (including those
associated with weight, quality grade,
yield grade, or type of lamb) that are
expected to be in effect for the current
slaughter week; and

(6) The following information for
lambs purchased through a formula
marketing arrangement and slaugh-
tered during the prior slaughter week,
categorized to clearly delineate domes-
tic from imported market purchases:

(i) The quantity (quoted in both num-
bers of head and pounds) of lambs;

(if) The weighted average price paid
for a carcass, including applicable pre-
miums and discounts;

(iii) The range of premiums and dis-
counts paid;

(iv) The weighted average of pre-
miums and discounts paid;

(v) The range of prices paid; and

(vi) The terms of trade regarding the
lambs, as applicable.

(b) Publication. The Secretary shall
make available to the public the infor-
mation obtained under paragraphs
(a)(1) through (a)(4) and (a)(6) of this
section on the second reporting day of
the current slaughter week and infor-
mation obtained in paragraph (a)(5) of
this section on the first reporting day
of the current slaughter week.

§59.303 Mandatory reporting of lamb
carcasses and boxed lamb.

(a) Daily reporting of lamb carcass
transactions. The corporate officers or
officially designated representatives of
each packer shall report to the Sec-
retary each reporting day the following
information on total carlot-based lamb
carcass transactions not later than 3:00
p.m. Central Time in accordance with
§59.10(b):

(1) The price for each lot of each
lamb carcass transaction, quoted in
dollars per hundredweight on an F.O.B.
plant basis;

(2) The quantity for each lot of each
transaction, quoted by number of car-
casses sold; and
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(3) The following information regard-
ing the characteristics of each trans-
action:

(i) The type of sale;

(ii) The USDA quality grade of lamb;

(iii) The USDA yield grade;

(iv) The estimated weight range of
the carcasses; and

(v) The product delivery period.

(b) Daily reporting of domestic boxed
lamb sales. The corporate officers or of-
ficially designated representatives of
each packer shall report to the Sec-
retary each reporting day the following
information on total domestic boxed
lamb cut sales not later than 2:30 p.m.
Central Time as described in §59.10(b):

(1) The price for each lot of each
boxed lamb cut sale, quoted in dollars
per hundredweight on a F.O.B. plant
basis;

(2) The quantity for each lot of each
sale, quoted by product weight sold;
and

(3) The following information regard-
ing the characteristics of each trans-
action:

(i) The type of sale;

(ii) The branded product characteris-
tics, if applicable;

(iii) The U.S.D.A. quality grade of
lamb;

(iv) The cut of lamb, referencing the
most recent version of the Institu-
tional Meat Purchase Specifications
(IMPS), when applicable;

(v) U.S.D.A. yield grade, if applicable;

(vi) The product state of refrigera-
tion;

(vii) The weight range of the cut; and

(viii) The product delivery period.

(c) Weekly reporting of imported boxed
lamb sales. The corporate officers or of-
ficially designated representatives of
each lamb importer shall report to the
Secretary on the first reporting day of
each week the following information
applicable to the prior week for im-
ported boxed lamb cut sales not later
than 10 a.m. Central Time:

(1) The price for each lot of a boxed
lamb cut sale, quoted in dollars per
hundredweight on a F.O.B. plant basis;

(2) The quantity for each lot of a
transaction, quoted by product weight
sold; and

(3) The following information regard-
ing the characteristics of each trans-
action:
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(i) The type of sale;

(if) The branded product characteris-
tics, if applicable;

(iii) The cut of lamb, referencing the
most recent version of the Institu-
tional Meat Purchase Specifications
(IMPS), when applicable;

(iv) The product state of refrigera-
tion;

(v) The weight range of the cut; and

(vi) The product delivery period.

(d) Publication. The Secretary shall
make available to the public the infor-
mation required to be reported in para-
graphs (a) and (b) of this section not
less frequently than once each report-
ing day and the information required
to be reported in paragraph (c) of this
section on the first reporting day of
the current slaughter week.

Subpart E—OMB Control Number

§59.400 OMB control number assigned
pursuant to the Paperwork Reduc-
tion Act.

The information collection and rec-
ordkeeping requirements of this part
have been approved by the Office of
Management and Budget (OMB) under
the provisions of 44 U.S.C. Chapter 35
and have been assigned OMB Control
Number 0581-0186.

PART 60—COUNTRY OF ORIGIN
LABELING FOR FISH AND SHELLFISH

Subpart A—General Provisions

DEFINITIONS

Sec.

60.101
60.102
60.103
60.104
60.105

Act.

AMS.

[Reserved]
Consumer package.
Covered commodity.
60.106 Farm-raised fish.
60.107 Food service establishment.
60.108-60.110 [Reserved]
60.111 Hatched.

60.112 Ingredient.

60.113 [Reserved]

60.114 Legibly.

60.115 [Reserved]

60.116 Person.

60.117-60.118 [Reserved]
60.119 Processed food item.
60.120-60.121 [Reserved]
60.122 Production step.
60.123 Raised.

60.124 Retailer.
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60.125
60.126
60.127
60.128
60.129
60.130
60.131
60.132
60.133

Secretary.

[Reserved]

United States.

United States country of origin.
USDA.

U.S. flagged vessel.

Vessel flag.

Waters of the United States.
Wild fish and shellfish.

COUNTRY OF ORIGIN NOTIFICATION

60.200
60.300

Country of origin notification.
Markings.

RECORDKEEPING

60.400 Recordkeeping requirements.

APPENDIX A TO SUBPART A—EXCLUSIVE Eco-
NOMIC ZONE AND MARITIME BOUNDARIES;
NOTICE OF LIMITS

Subpart B [Reserved]

AUTHORITY: 7 U.S.C. 1621 et seq.

SOURCE: 69 FR 59743, Oct. 5, 2004, unless
otherwise noted.

Subpart A—General Provisions
DEFINITIONS

§60.101 Act.

Act means the Agricultural Mar-
keting Act of 1946, (7 U.S.C. 1621 et seq.).

§60.102 AMS.

AMS means the Agricultural Mar-
keting Service, United States Depart-
ment of Agriculture.

§60.103 [Reserved]

§60.104 Consumer package.

Consumer package means any con-
tainer or wrapping in which a covered
commodity is enclosed for the delivery
and/or display of such commodity to
retail purchasers.

§60.105 Covered commodity.

(a) Covered commodity means:

(1)-(2) [Reserved]

(3) Farm-raised fish and shellfish (in-
cluding fillets, steaks, nuggets, and
any other flesh);

(4) Wild fish and shellfish (including
fillets, steaks, nuggets, and any other
flesh);

(5)—(6) [Reserved]

(b) Covered commodities are excluded
from this part if the commodity is an
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